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Good Design UD Award
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Japan Industrial Design Promotoion Organization
Good Design UD Award 2004
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viewpoint of social responsibility
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Universal Design for Universal Services



Universal Design for Universal Services

| EABRa
1 Recognizable e
2 Accessible
3 Usable
4 Safe
5 Comfortable
1 Equitable Use Ron Mace
2 Flexibility in Use 1997
3 Simple and Intuitive Use
4 Perceptible Information
) Tolerance for Error
6 Low Physical Effort
4 Size and Space for Approach
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JFMA-UD

Shiro Nitanai
AlJ, CFMJ, Japan Post co.

Kaori Horiguchi
AlJ, CFMJ, Fijitsu-DC.

Kanya Shiokawa
Al CFMJ, NTT-E co.

Ken Adachi

ex-UDF, Nihon-Keizaishaco.

Yoko Saito

All, AlA, CFM, Michigan Univ.
Takanori Ochiai
ergonomist, Fujitsu Hospital
Yoshio Komachi
RE.specialist, CFMJ, Nomura RE
Dai Sogawa

researcher, catoonist, UDC

, Yukiko Nakata

editor, CFMJ, UDC
Ichiro Narita
All, CFMJ, Taisei co.
Hitomi Hagino

-r::raq sign-designer, |-design co.

Masayoshi Moriyama
All, Japan Post co.
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Share the value of UD
with workers & corporate managers

domain

UD of workplace

Alternative workstyle
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WWP-Dallas 2003 | - [UD Int-Conf. 2002] [ UD Guidelines interview(6corp)
WWP-Japan2003 survey(64corp)

WWP-Prague2003 seminar(9corp) award foundation

articles All 2003 Guidebook

research FM Int-Conf. 2003

FM-UD principles | main domain case study book
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